(Clark 67)

Social media messages 1

And us are not health professionals.

Unfortunately, can do unintended

damage including bad mood and

SLIDE 7

On this slide, | take the opportunity to
highlight (what | think is) a particularly
relevant quote and picture from one of my
sources.




SLIDE 8
On this slide, | attempt to add “balance” to my

findings by sharing that there are other factors
that contribute to one’s body image

BUT NOTE...

Body image is learned and is not just a product or
outcome of exposure to media! (Common Sense)




SLIDE 9: SIGNFICANCE
Here, | share a quote that | believe “sums up”

my research and makes an appeal...

SIGNIFICANCE

(SO WHERE DOES THIS LEAVE US?)

“If communications suggested that thinness is not a
universally-shared ideal...then young women might
feel less social pressure to adopt ultra-thin ideals”
(Perloff).

In other words, social media also has the promise of
reversing this tfrend!




TAKE-AWAY

“The Saint Bernard does not look like a greyhound—
nor does it yearn to be one.
The Labrador does not envy the poodile,
nor does the beagle want to be a Chihuahua.
Each dog is proud of its size and genetics” (Clark 68).

LET'S CELEBRATE WHO WE ARE, RATHER THAN WHO WE ARE NOT!

SLIDE 10: TAKE-AWAY
My goal here is to make a statement or send a

message--ultimately, underscoring the
significance of my findings.




SLIDE 11

It’s always nice (but not required) to thank
your audience!

THANK YOU
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SLIDE 12: WORKS CITED
Be sure to credit your sources. You can simply

copy and paste your bibliography. You do not
need to read this slide to your audience—it is
for documentation only.




